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UNI-SELECT INC. – NET EARNINGS INCREASE BY 10.8% IN THE 

SECOND QUARTER OF 2007 
 
Boucherville, August 7, 2007 - Uni-Select Inc. reported a 10.8% increase in net earnings 
for the second quarter of 2007, reaching $11,675,000 or $0.59 per share compared to 
$10,539,000 or $0.53 per share last year.  Sales reached $313,258,000 in the second 
quarter of 2007, an increase of 7.6% over sales of $291,013,000 in 2006. The increase in 
sales for the Company is largely due to the various acquisitions completed during the 
course of the last quarters and to organic growth of 1.6% which was partially offset by 
unfavorable US exchange rate compared to the Canadian exchange rate.  Excluding the 
impact of the exchange rate, sales for the Company would have increased by 8.7% and 
earnings would have been $0.60 per share for the quarter. 
 
Year-to-date, sales were recorded at $586,422,000, a $35,767,000 increase or 6.5% 
compared to the same period in 2006. Net earnings reached $17,503,000 or $0.89 per 
share compared to net earnings of $16 185 000$ or $0.82 per share realized during the 
first six months of 2006. 
 
Sales for Automotive Group USA increased by 10.2% in the second quarter to reach 
$158,814,000 compared to $144,123,000 in the second quarter of 2006. Acquisitions 
completed in recent quarters contributed to an increase in sales by $16,702,000 in the 
second quarter to which a growth of close to 1.0% is added.  Excluding the impact of the 
exchange rate, sales for Automotive Group USA would have increased by 12.4%. The 
operating margin of Automotive Group USA remained stable at 6.6%. Year-to-date, sales 
were $307,351,000, an increase of 10.4% compared to the same period in 2006. Year-to-
date, the operating margin remained stable at 6.0%. 
 
Automotive Group Canada enjoyed an increase in sales of 6.0% in the second quarter of 
2007 to reach $139,385,000 compared to $131,531,000 during the corresponding period 
last year. This increase stems from the impact of acquisitions completed during the 
course of preceding quarters combined with organic growth of 2.0%. The operating 
margin of the Group improved from 8.6% in the second quarter of 2006 to 9.4% this 
quarter as a result of continued improvement programs on margins and costs together 
with the impact of recent acquisitions.  Year-to-date, sales were $250,217,000, an 
increase of 3.7% compared to same period in 2006. The operating margin slightly 
improved in the first six months of 2007 to reach 7.9% compared to 7.2% in 2006. 

http://www.uni-select.com/


Sales for the Heavy Duty Group decreased by 2.0% during the quarter to reach 
$15,059,000, compared to $15,359,000 in 2006. This decrease is attributable to the 
transfer in 2006 of certain distribution activities to Automotive Group Canada. Excluding 
this transfer, the Heavy Duty Group recorded an increase in organic growth of 5.2% 
compared to the same period in 2006. The operating margin of the Heavy Duty Group 
was negative at (4.4%) in the second quarter of 2007 compared to (5.2%) last year. Year-
to-date, sales were $28,854,000, a decrease of 6.4% compared to the same period in 
2006.  Excluding the aforementioned transfer, the Heavy Duty Group recorded a slight 
increase in sales of 0.6%. The operating margin was negative at (6.3%) while it was 
(4.8%) in the first six months of 2006. 
 
“Our three business segments enjoyed positive organic growth in an ever-competitive 
market” said Mr. Jacques Landreville, President and Chief Executive Officer of  
Uni-Select.  “During the second half of 2007, we will continue with both our sales efforts 
and cost controls.  We are examining various expansion projects and are confident we 
will conclude value-creating acquisitions in 2007.  The market is hugely fragmented and 
opportunities are abounding.  Lastly, the variation in the exchange rate between Canadian 
and American currencies has also affected our US income and profits which are recorded 
in Canadian dollars.  At the current rate, foreign currencies will likely affect results for 
the second half of the year, the impact of which we estimate at $0.04 per share.  This 
impact, strictly accounting in nature, does not undermine our confidence and we are 
pursuing our growth in the US in keeping with our business development plan”. 
 
Finally, the Board of Directors of Uni-Select Inc. has declared a quarterly dividend of 
$0.1075 per common share payable on October 22, 2007 to shareholders of record as at 
September 28, 2007. 
 
Uni-Select is Canada's second largest distributor of automotive replacement parts, 
equipment, tools and accessories and through Uni-Select USA, Inc.; the company also 
provides service to customers in the United States where it is the 8th largest distributor. 
Its subsidiary, Palmar Inc., sells replacement parts, tools and accessories for heavy-duty 
vehicles and wheels in Canada. The Uni-Select Network includes over 2,033 independent 
jobbers and services over 3,063 points of sale in Canada and the United States.  
Uni-Select is headquartered in Montreal. Uni-Select shares (UNS) are traded on the 
Toronto Stock Exchange (TSX). 
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